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Local restaurants add unique flavor to upcoming
Web.com Tour Championship in Atlantic Beach
Festive, family-friendly atmosphere to highlight tournament week at Atlantic Beach Country Club
PONTE VEDRA BEACH, Fla. – Fans at the Web.com Tour Championship this year will have local food options
to enjoy during their time at Atlantic Beach Country Club, thanks to an array of representation from popular area
restaurants. The $1 million Web.com Tour Championship, set for the week of October 3-9, will be the fourth and
final event in the season-ending Web.com Tour Finals, where a second set of 25 PGA TOUR cards for the 201617 season will be awarded.
Located adjacent to the main spectator entrance, the Grillman’s Fan Zone will be one of the most popular spots at
the tournament, allowing fans to easily venture from watching the game’s best up-and-coming players to enjoying a
fun, social atmosphere at Atlantic Beach Country Club.
The Grillman’s Fan Zone will be the social hub of the tournament, with activities for kids as well. The Jacksonville
Jaguars’ popular Team Challenge Inflatables will be onsite, as will Elite Putters Club, complete with a putting
course designed especially for children.
Featured food vendors include:


TacoLu: Popular Jacksonville-area Mexican restaurant will be onsite with their food truck, The Bangin’
Shrimp Bus, selling signature tacos, fresh margaritas and sangria.



Culhane’s Irish Pub: Atlantic Beach Irish pub, owned by four sisters, will serve as the event’s specialty beer
outlet, offering craft beer from Engine 15 as well as traditional Irish brews.



Chef’s Garden: One of Jacksonville’s top catering companies will be at Atlantic Beach, serving Grillman’s
franks and weekly drink specials, including the First Coast Bloody Mary and the Ruby Slice.



Pete’s Turn: Named after one of Atlantic Beach Country Club’s founding members, Pete Rodrigues, who
was tragically lost at sea in 2014, Pete’s Turn will feature sandwiches, light snacks, soft drinks and craft
beer by Engine 15.

On Thursday, October 6, the annual Taste of Golf will take place in nearby Ponte Vedra Beach at TPC Sawgrass.
The event, now in its 11th year, is the largest fundraiser for The First Tee of North Florida, with the top resort and
club chefs in the area putting forth a five-star culinary evening which serves as the highlight of the greater
Jacksonville social calendar.
Daily grounds passes for the Web.com Tour Championship are just $15 per day, weekly grounds passes are $35,
and weekly clubhouse tickets – offering grounds and clubhouse access all four days – are available for $150.
The Deck on 18 is the event’s premiere venue, offering the best Web.com Tour Championship experience. The
Deck pricing ranges from $175 for a daily ticket to $500 for the week. Features include:
•
•
•
•
•
•
•

Premiere all-inclusive hospitality suite alongside 18 green
Climate controlled venue with dual views of 10 tee and 18 green
HDTVs and non-reserved seating in a relaxed coastal setting
Upscale food catered by local beach restaurants
Full bar including signature cocktail of the day
VIP credential allowing access to tournament grounds and The Deck on 18
VIP climate controlled restrooms

All active duty, veterans, Reserve and military retirees and their dependents will receive complimentary
tournament admission to the Web.com Tour Championship, Thursday through Sunday. To receive
complimentary admission, eligible military must bring a valid ID to the Will Call tent to receive their ticket.
Youth 18 and under (when accompanied by a ticketed adult) and college students with a valid student ID will be
admitted free of charge, Thursday through Sunday.
The Web.com Tour Championship has produced an impressive list of winners, including major champions David
Duval (1993) and Stewart Cink (1996), as well as recent PGA TOUR winners Matt Every (2009), Chesson Hadley
(2013) and Emiliano Grillo (2015).
As the path to the PGA TOUR, the Web.com Tour awards 25 TOUR cards at the conclusion of the Regular
Season, with another 25 cards awarded following the completion of the Web.com Tour Finals. At the conclusion
of Sunday’s final round of play, a card ceremony hosted by Golf Channel’s Craig Perks will take place on the back
lawn of the clubhouse.
Proceeds from the Web.com Tour Championship will benefit Wolfson Children’s Hospital.
For more information on the Web.com Tour Championship, or to purchase tickets, please visit
www.WebTourChampionship.com.
For more information on the Taste of Golf at TPC Sawgrass, please visit www.TasteOfGolf.com.
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ABOUT WOLFSON CHILDREN’S HOSPITAL
Wolfson Children’s Hospital in Jacksonville, Florida, is a part of Baptist Health, Northeast Florida’s most
comprehensive health system serving every stage of life. Not-for-profit Wolfson Children’s is the only hospital just
for kids in Northeast Florida and serves as the region’s pediatric referral center. Staffed 24/7 by pediatric nurses
and other healthcare professionals specially trained to work with children, the 216-bed, patient- and familycentered hospital features the latest pediatric medical technology in a welcoming, child-friendly environment. At
Wolfson Children’s, nationally recognized pediatric specialists representing nearly every medical and surgical
specialty work with pediatricians to provide care for children of all ages with congenital heart conditions, cancer,
neurological disorders, diabetes and endocrinology disorders, orthopedic conditions, behavioral health conditions,
and more. For additional information, please visit wolfsonchildrens.org.
ABOUT THE WEB.COM TOUR
Founded (1990), owned and operated by the PGA TOUR, the Web.com Tour continues to identify those players
who are ready to compete and win on golf's biggest stage. In 2013, the Web.com Tour became The Path to the
PGA TOUR with all 50 available PGA TOUR cards coming through the Web.com Tour and the season
culminating at the four-event Web.com Tour Finals. Web.com became the Tour’s umbrella sponsor on June 27,
2012, with a 10-year agreement in place through 2021. This season marks the 27th year of competition on the
Web.com Tour. Three out of four PGA TOUR members are Web.com Tour alumni. Tour alumni have won
more than 425 PGA TOUR titles, including 21 majors and five PLAYERS Championships. The PGA TOUR,
through the efforts of its Tours and their tournaments, sponsors, players and volunteers, has surpassed $2 billion
in charitable giving. To learn more about the PGA TOUR, the Web.com Tour and to follow the season-long quest
for a PGA TOUR card, visit PGATOUR.COM, or follow the Tour on social media via Twitter
(@WebDotComTour), Facebook (facebook.com/WebDotComTour) and Instagram
(Instagram.com/WebDotComTour).
ABOUT WEB.COM
Web.com Group, Inc. (NASDAQ: WEB) offers the most tools and services for small businesses to maximize their
presence and effectiveness online. More than just great websites, Web.com provides small businesses a robust,
multi-faceted web presence, that connects them with customers and helps them grow. The company provides a full
range of Internet services to small businesses to help them compete and succeed online. Web.com meets the needs
of small businesses anywhere along their lifecycle with affordable, subscription-based solutions including domains,
hosting, website design and management, search engine optimization, online marketing campaigns, local sales
leads, social media, mobile products and eCommerce solutions. For more information, please visit web.com;
follow Web.com on Twitter @webdotcom or on Facebook at facebook.com/web.com. For additional online
marketing resources and small business networking, please visit Web.com's Small Business Forum.

