FOR IMMEDIATE RELEASE
August 8, 2018
Contact
Stewart Moore, PGA TOUR, 904-540-2765, StewartMoore@pgatourhq.com

Enhanced onsite experience highlights 2018
Web.com Tour Championship in Atlantic Beach
Jacksonville-based Web.com providing grounds passes for all fans
ATLANTIC BEACH, Florida – For a third straight year, the Web.com Tour season will conclude
with the Web.com Tour Championship at Atlantic Beach Country Club in Atlantic Beach, Florida.
The annual event, which will help determine which players earn one of 50 available PGA TOUR
cards, will feature a host of enhanced onsite experiences for fans, who will have the ability to
gain complimentary entry courtesy of the Tour’s umbrella partner, Web.com.
For the first time in the tournament’s Northeast Florida history, weekly grounds passes to the
Web.com Tour Championship are provided, at no additional charge, courtesy of Web.com. Fans
eager to witness golf’s next wave of stars can visit the tournament website
(WebTourChampionship.com) and click on the “Claim Grounds Tickets” tab at the top of the
homepage.
“The Web.com Tour Championship has established a tremendous home in Atlantic Beach, and
we are looking forward to building on that strong foundation at this year’s event,” said
Tournament Director Adam Renfroe. “With new enhancements for our spectators and
incredible support from Web.com, we’re thrilled to continue growing the onsite fan experience
for the Web.com Tour’s season-ending event.”
The 2018 event will feature a number of new fan enhancements, all of which can be accessed
through the grounds pass:
Pratt Guys Pergola
• Located where the greens on Nos. 10, 13 and 17 come together, the Pratt Guys Pergola
will provide fans with great views of golf in a relaxing environment, as well as a local
BBQ food truck and a full bar featuring craft cocktails of the tournament.
Florida Blue Lounge
• The Florida Blue Lounge will feature a golf simulator courtesy of Coastal Indoor Golf, as
well as a lounge where fans can enjoy a cocktail, watch other fans hit shots on the
simulator or relax on the patio watching Tour professionals warm up on the range.

Taps & Tacos presented by Brewz
• Nestled between No. 9 green and No. 10 tee, Taps and Tacos will feature TacoLu tacos
and craft beer by Brewz for purchase, with special beer prices offered after each birdie
made on the par-4 ninth.
The Patriot’s Outpost supported by Pet Supplies Plus and JDog Junk Removal will return in
2018, offering complimentary admission Thursday through Sunday for all members of the
military and their families. Perched at the top of Pete’s Turn, Patriot’s Outpost will provide one
of the best views of the 18th hole.
For fans looking to upgrade the onsite experience, the tournament will offer The Deck again in
2018, featuring a premiere, all-inclusive hospitality suite alongside 18 green. The climatecontrolled venue has dual views of 10 tee and 18 green, HDTVs, locally-catered upscale food
and a full bar featuring the signature cocktail of the day. Daily tickets for The Deck are $175 per
day, while a weekly pass is available for $500.
After a successful debut in 2017, the tournament continues its partnership with Pivot CPAs this
year with the Pivot Pass – a unique hospitality venue that provides a relaxing environment with
access to the clubhouse, back lawn and pool deck. The Pivot Pass allows fans to jointly enjoy a
view of the 18th green as well as the Atlantic Beach C.C. pool, with lifeguards on duty
throughout the week. This VIP experience also comes with two (2) drink tickets, as well as
access to the clubhouse interior, HDTVs and food available for purchase. Daily Pivot Pass tickets
are available for $40, while a weekly pass is available for $150.
The 2017 Web.com Tour Championship provided incredible drama for area golf fans, as club
member Sam Saunders (Arnold Palmer’s grandson) recorded the seventh sub-60 round in Tour
history with a 12-under 59 on Thursday. Five-time PGA TOUR winner Jonathan Byrd posted 24under 260 for a dominant four-shot victory over Saunders and Shawn Stefani, while top-20
finishers included 2017-18 TOUR winners Austin Cook (T8) and Brice Garnett (T20).
Since 2013, the Web.com Tour has awarded 50 PGA TOUR cards annually, with the top 25
players on the Regular-Season-ending money list earning theirs following the conclusion of the
WinCo Foods Portland Open in August, and the additional 25 coming via the Web.com Tour
Finals – which combine Nos. 1-75 on the Web.com Tour money list and Nos. 126-200 on the
TOUR’s FedExCup points list.
For more information on the Web.com Tour Championship, please visit
WebTourChampionship.com.

ABOUT THE WEB.COM TOUR
Founded (1990), owned and operated by the PGA TOUR, the Web.com Tour continues to
identify those players who are ready to compete and win on golf’s biggest stage. Web.com

became the Tour’s umbrella sponsor on June 27, 2012, with a 10-year agreement in place
through 2021. In 2013, the Web.com Tour became The Path to the PGA TOUR with all 50
available PGA TOUR cards coming through the Web.com Tour and the season culminating at
the four-event Web.com Tour Finals. This season marks the 29th year of competition on the
Web.com Tour. Three out of four PGA TOUR members are Web.com Tour alumni. Tour alumni
have won more than 500 PGA TOUR titles, including 23 major championships and eight
PLAYERS Championships. To learn more about the PGA TOUR, the Web.com Tour and to follow
the season-long quest for a PGA TOUR card, visit PGATOUR.COM, or follow the Tour on social
media via Twitter (@WebDotComTour), Facebook (facebook.com/WebDotComTour) and
Instagram (Instagram.com/WebDotComTour).
ABOUT WEB.COM
Since 1997 we at Web.com have been the marketing partner for businesses wanting to connect
with more customers and grow. We listen, then apply our expertise to deliver solutions that
owners need to market and manage their businesses, from building brands online to reaching
more customers or growing relationships with existing customers. For some, this means a fast,
reliable, attractive website; for others, it means customized marketing plans that deliver local
leads; and for others, it means customer-scheduling or customer-relationship marketing (CRM)
tools that help businesses run more efficiently. Owners from big to small and everything in
between can focus on running the companies they know while we handle the marketing they
need. To learn how this global company collaborates with customers and employees to achieve
their potential, explore Web.com or follow on Twitter at @webdotcom or on Facebook at
www.facebook.com/web.com.

